
We can measure the cultural vibrancy of brands.

Vibrancy drives 
commercial  
performance 79% more Different

This works because, brands with cultural 
vibrancy are:

48% more Meaningful

Culturally vibrant brands that connect, 
energise and shape culture grow

6x
more than brands with low cultural vibrancy.

Source: BrandZ Top 100 Most Valuable Global Brands: 74 
common brands valued in both 2006 and 2016
Source: BrandZ 5688 Global Brands measured in 2016

Visionary

They lead in a way 
that transcends the 
category and gets 

attention

Exciting

They shake 
things up and 

create momentum

Bold

They have 
unmistakable identity 

and influence

Inspiring

People want to 
engage with them 
and be associated 

with them

Sustainable

They have a positive 
and tangible impact 

society and the 
planet.

Contact Dan and Colin about measuring the
cultural vibrancy of your brand

EMAIL: DAN.ROBERTSON-JONES@KANTAR.COM 
OR

EMAIL: COLIN.MACARTHUR@KANTAR.COM


