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In comparison to the rest of the world
“The situation concerns me hugely”

Global concern is relatively 
stable. Despite a slight drop in 
concern in wave 8, South 
Africans remain the most 
concerned nation globally. 
Concern has increased in both 
Italy and Germany as a spike in 
cases coincides with European 
summer travel. Although travel 
bubbles have been set up, an 
increase in case numbers have 
led to the reinstatement of 
mandatory 2-week quarantine 
periods in some markets.

COVID-19  
Barometer

Australia Snapshot
Wave 8:
14th - 18th August

Kantar interviewed 500 Australians aged 18+ online
between the 14th and 18th August. They are nationally
representative in terms of age, gender and region.

Context: 
With lockdown extended in metro Victoria 
there has been some positive signs of the 
curve flattening. Some restrictions have 
been reinstated in NSW after a small 
number of community transmitted cases. 
Queensland also extended its border 
restrictions with NSW.

Differences to the previous wave are 
shown in the brackets

The national mood: we are…

General C19 concern has 
stabilised in Australia throughout 
August.

In VIC, where stricter lockdown 
measures are in place across the 
state, the impact of day-to-day 
interruptions has increased 
significantly (+22%).

In NSW there is an increasing 
sense uncertainty, impacting 
general levels of concern (+5%) 
and concerns about health (+3%).

Feeling concerned Personally impacted
Worried about the second 
wave of infection?

Very worried 24%

49% 36% 68%

Hugely Not at all

24 642 14 13

Slightly worried 24%

Somewhat worried 40%

About   
the future

About 
economic 
outlook

About 
health

Being more 
proactive about 

financial 
planning 

Experiencing 
day-to-day 

interruptions

55%

Indicating their 
household 

income has or 
will be impacted 
as a result of the 

crisis

52% 59%
(-2)                                          (+4) (0) (-4) (+1)

 (-3)  (-5)  (+2)

 (+9)  (-3)  (+2)

Not at all worried 12%

General 
Concern

Concern about 
health

Concern about 
economic outlook

Worried about a 
second wave (T2B)

Day-to-day 
Interruptions

VIC 68%
(+1)

38%
(-7)

71%
(-6)

72%
(-4)

68%
(+22)

NSW 74%
(+5)

46%
(+3)

68%
(+4)

68%
(-1)

58%
(+8)

 (-2)

 (-3)

 (+2)

 (+4)

Overall, Australians are 
incrementally more likely to 
return to a range of activities 
within the next month – 
shopping, going to the gym 
and going to a restaurant/bar 
are the most popular. 
Domestic travel and returning 
to the office has remained 
stable as around 40-50% feel 
comfortable commuting or 
travelling intrastate.

When would you feel comfortable doing the following? 

 What would need to happen for you to feel safe to return to normal daily life?  

A vaccine remains critical to 
manage the pandemic and its 
societal implications. For now, 
reliance on precautions such as 
regular testing and being alerted 
to potential virus exposure has 
increased since last month, 
especially in NSW and VIC. 
Although the use of facemasks  
is mandatory in VIC and highly 
recommended in NSW, it only 
makes 23% of Australians feel 
safe to return to normal daily life.

Wave 1 - w/c 9th
March

Wave 2 - w/c 30th
March

Wave 3 - w/c 6th
April

Wave 4 - w/c 20th
April

Wave 5 w/c 18th
May

Wave 6 - w/c 14th
June

Wave 7 - w/c 13th
July

Wave 8 - w/c 10th
August

Australia Brazil China Germany Italy South Africa Spain UK USA

Approval of government response to the coronavirus crisis

Government approval in 
Australia remains stable and is 
higher than other nations. South 
Africa, Spain and the UK 
continue to see declines in 
approval. Germany and Brazil 
are more positive towards their 
governments and their handling 
of the crisis – Brazil is enjoying its 
highest approval levels since 
April as new daily cases have 
gradually slowed.
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When do you think things will be back to normal in your country?

Perceptions of when the virus will 
end vary. European countries 
strongly believe that it will take 
around a year while the USA, 
South Africa and Australia 
believe a return to ‘normal' could 
be even faster. However, there is 
still a degree of unpredictability 
with 15% of Australians unsure 
when life will return to normal. 6 
in 10 Chinese citizens believe life 
will return to normal within 6 
months - large events are being 
held in cities including Wuhan, 
indicating a return to pre-
pandemic activities.
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3 Months 6 Months 1 year 2 years More than 2 years Don’t Know

48% 46% 41% 38%

Vaccinations/other 
immunity measures

(0)

Continued social 
distancing

(+1)

Regular sterilisation 
measures at the places I go

(+4)

Everyone being tested 
regularly for COVID-19

(+12)

Alert system if I've been 
exposed to someone 

with COVID-19

27%
(+6)

Full re-opening of 
social places (bars/

restaurants/parks etc.)

26%
(+3)

Everyone required to 
wear facemasks

23%
(+1)

Wave 5 w/c 18th May Wave 6 w/c 14th June Wave 7 w/c 13th July Wave 8 w/c 10th August

Increasing our hygiene habits 
has been the biggest change to 
our behaviour, particularly 
amongst the 55+ age group 
(38%). WA, SA and NT have 
seen the biggest uptake in 
hobbies such as baking, reading 
and gardening.

What behaviours have increased since before the pandemic?

17% of Australians have 
continued to increase their 
usage of social media with 16% 
seeing a similar increase in 
online media consumption since 
before the pandemic. NSW sees 
a continued increase in their 
social media usage months after 
lockdown indicating a prolonged 
behaviour change. Whilst 
Victorians have led the increase 
in media consumption overall, in 
their second lockdown, they are 
turning to media over other 
home activities e.g. baking, 
reading, gardening. Many are 
also turning to TV, surfing the 
internet, general websites and 
instant messaging for both 
entertainment and 
communication.

Are Australia's media habits still increasing?

Overall 
hygiene

Spending 
time with 

the people 
in my 

household

Gardening Working out/ 
exercising 

from home

Healthier 
eating

Connecting 
virtually

Trying new 
recipes

Reading Working 
from 
home

Other 
activity/

behaviour

Compared to before the pandemic began

17% are using social 
media more

16% are using online 
media more

Return within 1 month

Wave 5 w/c 18th May Wave 6 - w/c 14th June Wave 7 - w/c 13th July Wave 8 - w/c 10th August

Going to the hairdresser Sending children back to school
Returning to an office Shopping for clothes, electronics, toys etc
Going to the gym Going to a restaurant/bar
Going to a religious site/ building / gathering Travelling in my own country
Visiting the cinema Going to watch a sports event
Travelling abroad Attending a large event (i.e. conference, concert)
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Consumers will look to 
healthcare workers, family and 
friends as well as government 
officials to help them navigate 
the next 12 months, where 
Australians are living under 
varying levels of restrictions in 
order to manage the spread of 
the virus. 1 in 5 expect their 
employers to help, so companies 
should continue to open 
communication about actions 
the organisation is taking and 
how employees can help to 
facilitate shifts over the next few 
months. Consumers want brands 
to show leadership in adapting to 
the new normal, while also 
maintaining practical and 
realistic advice. Demonstrating 
this will allow everyday 
Australians to focus on 
supporting their friends, family 
and other people around them.

Who would you want help from to cope with the 'new normal' in the next 12 months?

What should brands do at the moment?

Almost 6 in 10 Australians 
believe that consumer habits 
will change as a result of the 
pandemic. With the economic 
impact being felt by many; 
eating out and general 
spending will see the biggest 
decrease. The importance of 
the home and online / virtual 
communication will remain 
high; around two thirds of 
consumers believe that these 
activities will increase.

How do you think the following habits and behaviours of people will change ?

Almost 1 in 4 Australians are 
shopping online more. The top 
three categories are clothing 
and accessories, services and 
food and beverages. Being able 
to buy everything at once is a 
common reason to shop online, 
we also see price play a role for 
clothing and service industries. 
Shopping online for food and 
beverages is perceived as 
convenient and allows 
consumers to avoid the health 
risks associated with going to a 
shopping centre or supermarket.

Will Australians continue to shop online?

Compared to before the pandemic began

24% are shopping 
online more

Making travel plans is the #1 
activity that Australians are 
thinking about in the next 12 
months. Stockpiling behaviour 
is also likely to continue with 
food, medications, vitamins 
and cleaning products to be 
stored in preparation for any 
future outbreaks. Home 
improvement projects will also 
continue in the next 12 months.

What are Australians planning for in the next 12 months?

58% Believe that consumer habits and 
behaviours will change after the crisis

Relocate in case 
of another wave

Buying/Adding 
Insurance

Planning 
travel

Upgrading 
computer 

equipment and 
accessories

Buying a car
Doing or 

preparing home 
improvement 

projects

Stocking up on 
OTC medicine, 
vitamins and 
health items

Stocking up on 
cleaning/disinfect

ant products

Stocking up on 
food and snacks

Purchasing sports 
and exercise 

equipment for 
use at home

Increasing doses 
of vitamins and 

preventative careBuying/Adding 
Insurance

Upgrading 
computer 

equipment and 
accessories

Increasing doses 
of vitamins and 

preventative care

Planning travel

Relocate in case 
of another wave

Buying a car Doing or 
preparing home 

improvement 
projects

Stocking up on 
food and snacks

Purchasing sports 
and exercise 

equipment for use 
at home

Stocking up on 
OTC medicine, 
vitamins and 
health items

Stocking up on 
cleaning/

disinfectant 
products

Most LikelyLeast Likely

22%
26%

33% 36% 37%

61% 64% 64% 67% 68%

-48%

-38% -40%

-31% -31%

-16% -14% -12%
-15%

-10%

Business 
travel

Big 
purchases Leisure travel Eating Out Spending 

habits
Virtual 

socialising
Online 

education
Staying at 

home more
Virtual  

meetings
Online 

purchases
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Healthcare services

Friends/family

Local government

National government / politicians

World Health Organization and other health experts

Local community

My employer

Retailers/shops

Banks/insurers

News media

Products and brands

Educational bodies / schools / universities etc.

Social media

Advertising

Celebrities/influencers

Wave 2 - w/c 30th
March

Wave 3 - w/c 6th
April

Wave 4 - w/c 20th
April

Wave 5 w/c 18th
May

Wave 6 - w/c 14th
June

Wave 7 - w/c 13th
July

Wave 8 - w/c 10th
August

Attack the crisis and demonstrate that it can be fought Be an example and guide the change
Use their knowledge to explain and inform Reduce anxiety and understand consumers' concerns
Be practical and realistic and help consumers in their everyday life Be optimistic and think in an unconventional way

Clothing & Accessories Service e.g. Insurance Food & Beverage

43% 32% 31%

Discounts Information easily accessible All in the one place

Not available online Offered the lowest price Convenient delivery

All in the one place All in the one place I wanted to avoid health risks

Top 3 
categories 

bought 
online

Reasons 
to shop 

online

21% 20%

24% 

What media are Victorians consuming most?

TV/SVOD Internet Surfing Website Instant messaging


