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Wave 7:
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Context:
Whilst restrictions have been lifted around
Australia, the new spike of cases has led to
the reinstatement of certain rules. Cases
have increased in Victoria and certain
postcodes have stay at home orders.
Other states have very few cases and as
such borders have been shut to try and
limit the spread of the virus.

Kantar interviewed 500 Australians aged 18+ online
between the 17th and 21st July. They are nationally
representative in terms of age, gender and region.

Differences to the previous wave are
shown in the brackets

The national mood: we are…
Feeling concerned

Worried about the second
wave of infection?

Personally impacted

Hugely

(+7)
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(-6)

(-1)

(-1)

43%

41%

66%

About
the future

About
health

About
economic
outlook

(+9)

58%

(-4)

52%
(+5)

26%

Very worried

Not at all
(+3)

Experiencing
day-to-day
interruptions

(+5)

57%
(-4)

Being more
proactive about
financial
planning

Somewhat worried

43%

Slightly worried

22%

(+3)

Indicating their
household
income has or
will be impacted
as a result of the
crisis

(-8)

8%

Not at all worried

(-3)

Concern about health

Concern about economic
outlook

Worried about a second
wave (T2B)

45%

77%

78%

(+10)

(+24)

(+26)

VIC

With Victoria battling a second
wave, we see Australians
increase in their concern for
health, the economy and the
future in w/c 13th July. With the
second wave currently contained
within Victoria where case
numbers continue to increase,
we see concern for health and
the economy much higher in
VIC than the rest of the country.

In comparison to the rest of the world
“The situation concerns me hugely”

Wave 1 - w/c 9th
March

Wave 2 - w/c 30th
March

Australia

Wave 3 - w/c 6th
April

Brazil

China

Wave 4 - w/c 20th
April

Germany

Wave 5 w/c 18th May Wave 6 - w/c 14th
June

Italy

South Africa

Spain

Wave 7 - w/c 13th
July

UK

USA

Around the world, concern has
spiked again in July in particular
for Spain, South Africa and USA.
For South Africa and the USA
case numbers have continued to
grow at an exponential rate and
they are #1 and #5 respectively
for total cases. Spain’s concern
grows as they experience a
secondary outbreak after a
period of much lower new case
numbers. This is a similar trend to
Australia but with much higher
levels of concern. Brazil has seen
concern soften as their first wave
shows initial signs of slowing
down. Germany and Italy also
see concern stabilise or reduce
further now showing lowest level
of concern.
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Australia’s government
approval returns to the same
level as it was in April; the last
time that daily case numbers
were this high. We still have
some of the highest approval
ratings around the world. In
particular, as case numbers
continues to rise in South Africa
and the USA, approval of their
governments' handling of the
situation continues to decrease.
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When would you feel comfortable doing the following?
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Going to the hairdresser
Sending children back to school
Returning to an office
Shopping for clothes, electronics, toys etc
Going to the gym
Going to a restaurant/bar
Going to a religious site/ building / gathering
Travelling in my own country
Visiting the cinema
Going to watch a sports event
Travelling abroad
Attending a large event (i.e. conference, concert)

As soon as possible

In 1 month’s time

In 2-3 months’ time

In 4-5 months’ time

In more than 6 months’ time

While safety concerns remain
the biggest barrier for returning
to these activities, a desire to
save is also playing a role.

Decreasing willingness to return within the month

Sending children
back to school

Going to a
restaurant/bar

(-10)

(-9)

Australians are more cautious
about returning to activities
given the current situation.
Activities such as sending
children back to school, going
to a bar/restaurant, shopping or
going to the gym have seen a
decrease in willingness to return
to within the next month. This is
led by VIC where these activities
are restricted but it has also had
ripple effects into the willingness
to return in other states.

Non-essential
shopping

Going to the gym

(-9)

(-6)

What would need to happen for you to feel safe to return to normal daily life?

48%

45%

(+6)

37%

(-5)

Vaccinations/other
immunity measures

(-1)

Continued social distancing

26%

Regular sterilisation measures
at the places I go

26%

(-2)

23%

(-1)

Everyone being tested
regularly for COVID-19

(-7)

Nationally relaxing/
removing restrictions

23%

My state/city relaxing/
removing restrictions

22%

(+2)

21%

(+8)

Full reopening of social
places (bars/restaurants/
parks etc.)

(-3)

Everyone required to
wear facemasks

Wave 5 w/c 18th May

The actions needed for
Australians to feel safe has
changed compared to a month
ago. The importance of a
vaccine has grown in
importance, eclipsing social
distancing as the preferred
safety measure. Compared to
last month facemasks have
seen the biggest increase.
Interestingly this is driven by
NSW residents as opposed to
Victorians where the Victorian
government mandated their
use in the lockdown areas.
However, Victorians are much
more likely to say that none of
these measures would make
then feel safe enough to return
to normal life (22% vs 11%).

Wave 6 w/c 14th June

Alert system if I've been exposed
to someone with COVID-19

Wave 7 w/c 13th July

Supporting the local economy

68%

Reasons to shop local
(+1)

Supporting the local economy/jobs in
my local community

25

I prefer to stay close to home to stay
safe

believe that with the Covid-19
situation, shopping at local stores
is important for the community

17

Supporting local shops / brands and
people I know

The pandemic will effect behaviour
in the long term

16

Supporting the national economy/jobs
in my country

12

Supporting local shops and brands
versus large, global brands and shops

12

I like to know and trust the origin of the
products I buy

8

It is better for the environment / reduces
food miles

29%

19%

I will buy more local products,
produced near me

5

There are some countries whose goods I
do not want to buy
Being patriotic / showing love of my
country

I will buy more brands / services
produced in my country

3

1

Almost 7 in 10 believe that
shopping local is important to
help the community during the
pandemic. Beyond the
pandemic, 29% will continue to
buy local products produced
near them. 19% will also buy
more Australian produced
brands/services as a result of the
pandemic. Of those who shop
locally, 1 in 4 are doing so to
support the local economy, with
support of national brands and
the wider economy at 16% and
12% respectively.

Are Australia's media habits still increasing?

NET Increase

Overall media consumption has
still increased compared to the
past month albeit to a lesser
degree than at the peak of
national lockdown. As Victorians
return to lockdown, we see that
their media habits differ from
the wider Australian population
as TV, newspaper and podcast
usage increased at greater levels.

Wave 4 - w/c 20th April

Wave 5 w/c 18th May

Wave 6 - w/c 14th June

Wave 7 - w/c 13th July

=Higher in VIC for Wave 7

What should brands do at the moment?
Attack the crisis and demonstrate that
it can be fought
Be an example and guide the change
Use their knowledge to explain and
inform
Reduce anxiety and understand
consumers' concerns
Be practical and realistic and help
consumers in their everyday life
Wave 2 - w/c Wave 3 - w/c Wave 4 - w/c Wave 5 w/c Wave 6 - w/c Wave 7 - w/c
30th March
6th April
20th April
18th May
14th June
13th July

Be optimistic and think in an
unconventional way

The pandemic will change attitudes in the long term

26%
Be more prepared for future
challenges and crises

30%
I will give more importance to
enjoying life and certain moments

24%
I I will try to balance my
work and personal life

In July, more consumers want
brands to show them how they
are leading the changes in the
world and how these actions
can help us to overcome the
issues of the pandemic. Being
practical and offering help has
been the top action throughout
the pandemic but we see this
soften in July. Looking forwards
we see that 1 in 4 consumers
want to ensure that they are
prepared for future crises.

